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Kur té kompletojm kété kapitull, ju do té jeni né gjendje té
mesoni per:

1. Nocioni I tipologjise se marketingut.
2. Llojet (tipet) e marketingut.

a.Marketingu integral,

b.Marketingu miks dhe marketingu i sherbimeve
c.Marketingu mikro, mezo dhe makro,
d.Marketingu manaxherial,

e.Marketingu holistik,

f.Marketingu strategjik,

g.Marketingu simbioz,

h.Marketingu inercues,

I.Marketingu drejteperdrejt,

J.Marketingu social, shogeror,

K.Marketingu institucional,

|.Marketingu i organizatave joprofitabile,
m.Marketingu human, kulturor,

n.Marketingu eksperimenal,

0.Marketingu web ose online, databese, niche, dasgboards, E-marketingu
p.Marketingu industrial,

g.Marketingu politik,

r.Marketingu nderkombetar etj

Sugjerim:
... Mesoni té gjitha kéto
pér provimin I ©
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3. Funksioni ka smmetri gjysmé wvale teke -

b,=0

Fusioni &shié it {0601, atthert koeficieusit logariten

4 T.":
= T f f{f:ll:l::ls I::'i".‘.-U.IDt:Idt
o

Flts) = —f(ty+ 1), atthers zbérthimi nuk

pémban termat cifte @ @, = 0.5, = 0, pra koefigien t5 me terma teke, llogariten :

Gran—1y

ban-1

4 Tz
= —f Fitdcos[(2n — 1w t] dt
Ty

- ; L' " E () sinl(2n — 1a,t] de

4. Funksioni k2 njé nga simetrits: simet giysmé vale cifte
filta = f[tn,+gj: attherd pér k&té lloj simetrie: termat teke: g, = 0.b, =0, pra

koefigient®t me terma cifte, logariten:

4 T2
- P T Jrn Fie) cos[(Zn)wt] dt

By = ; f ") smi(2m)w ] dt
i
Pérgindja e Votueseve ne Nivel te Kosoves dhe

n=12...

n=12...

n=12...

n=12...

per Komuna

RAPORTIMI I PARE NE

RAPORTIMI I DYTE NE

Numel | Pergiithshem | uzsm:;i.;;! ey m’;ia'f il [t bioed B ey
vathessve fLsUmmnRIOL |[[>S =28 PRVI PODNEVNI DRUGI PODNEVNI | IZVESTAJ ZATVARANIA
@amcn 1ZVESTA) U 11:30 IZVESTA) U 15:30 U 19:00 SATI
SATI SATI
Numri i
ot ot 9t | s | Mol i, | it | ettt
st ™ | Broj glasazakojisu glasali | Broj glasaéa kojisu glasali | Broj glasatakojisu glasali
746 2,258 239,154 | Peraindia | 513,805 | Peraindia | 700,362 | purgingjs per
1520% | yormine | 286% | o . | #5369 | Komune
KOMUNA VOTUES
| Degan/Degani 35727 4,927 | 13.79% | 11,581 | 32.42% | 14,980 | 41.93%
| Gjakové/Pakovica 91866 13,753 | 14.97% | 33,687 | 36.67% | 45461 | 49.49%
Gllogove/ Glogovac 44713 7,290 16.30% 17,227 38.53% 26,047 58.25%
| Gjilan/Gnjilane 87430 11,550 13.21% 31,148 35.63% 40,661 46.51%
 Dragash/Dragaé 35454 473 133% | 10,211 | 28.80% | 13,320 | 37.57%
Istok 38533 5,333 13.84% 12,623 32.76% 16,849 43.73%
| Kacanik/Kaganik 29397 4,880 | 16.60% | 11,111 | 37.80% | 14,832 | 50.45%
Kiing/Klina 36576 7,563 | 20.68% | 14,031 | 38.36% | 17,685 | 48.35%
Fushé Kosové/ Kosovo
Polje 26154 3445 | 1317% | 8357 | 31.95% | 11,961 | 45.73%
Kamenicé/Kamenica 34540 4,740 | 13.72% | 12476 | 36.12% | 16,064 | 46.51%
Mitrovicé/Mitrovica 83307 13,030 | 15.64% | 21,282 | 25.55% | 29,371 | 35.26%
| Leposavié/Leposavig 16550 53 0.32% 79 0.48% 138 0.83%
Lipjan/Lipljan 48084 8,229 | 17.11% | 17,600 | 36.60% | 26,579 | 55.28%
Novo Br 7938 556 7.00% 1,387 | 17.47% | 2,035 25.64%
Obilig/ Obili¢ 20204 2,981 14.75% 6,558 32.46% 9,410 46.57%
Rahovec/Orahovac 47400 7,036 14.84% 14,839 31.31% 21,591 45.55%

URIMET & PERSHENDETJET
Emision Unmet & Pershendetjet ne
Radio Drenasi 92 1. Pershendetni fe
dashurit tuaj permes valeve 92. 1MHz si
edhe ne Internet.
b Urime 15Euro, 10 Urime 25Euro.
Emetojme edhe LIVE per festivitetin
tuaj nga ora 19:00-24:00, me vetem
250 Euro. Me gjitha DJ Panslet tonal
1@ visheni thiesht né

vjesht g/dmer 2013
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Agent

Aarauersrasse [ T.+4162623 1411 info@ilkhan-reisen.ch
033 Buchs (AG  F+1 628231412 wnworentravelch




Institucioni i Arsimit

478 UNIVERSITAR i Wiw o7
. ﬁAB.]u Prezanson. 4

hap
KONKURS |
«Fakuften i Shkoncave Kompluthl;e,

pér pranimin e studentéve té rinj \ —T . 4—! 1
pér vitin akademik 2013/2014 B :

Oferté e pakrahasueshme
pér biznesin ténd.

Thirr 049 700 900
pér ta béré marréveshjen.

ZGIEDHJUET 7

LOKALE 2'@'1 3

KOSOWVA VOTON
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http://www.ipko.com/biznes/telefonia-mobile/Business-Free-Team

How Social Media
Is Changing
Sports Marketing







bz g Gh o T @ 9 D
@ “% w Wl BN @
v @ vig b BE B e -

PHILIPS

AVENT


https://www.gazetaexpress.com/

e

.w '
7 iy

aaaaa

Radio Feriza)i éshte ueb radio shqip
N internet, ¢ cila transmeton 24 oré muzike
té zgjedhur shqip té té gjitha zhanreve,

por edne kénge té huaja me viere,

Vien né funksion si ide dhe nismé e nje
teriu nga Republika e Kosoves,
Erdon Rexhep (1 rritur né Austri), A

I ¢ili i kishte viéné vetes kusht A\ et
per té hapur keté radio, me pretekst \
s¢ ferizajasve né botén virtuale A -
té internetit po u mungonte njé radio e tilké = S e
dhe ndryshe naa t tierat. ’







Funksionet Universale e Marketing

Blerje Shitja

Informacionet

e tregut unksionet e Transportl

Marketingut

Marrja e rrezikut

: : Standardizimin
FiInancim .
[ ’ [ & ngritjen )

Ruajtjen




Kush kryen funksione Marketing?

Prodhuesit regtarét me shumicé Specialistét
té tjere
y)
Ndermarrjet Shitésit me pakicé
transportuese
o Ad Agjencité
r\/‘\Sdardartmme
Ndermarrjet
per testimin N | \
ermarrjet
e produkteve corki J Konsumatoret
dhe sherbimeve Slinelts




Marketinau intearal

- Mjedisin e brendshem
marketingut
Burimet dhe Objektivat e Mjedisi Konkurrues
Firma

Miedisi kul hé
0T Miedisi ekonomik

Social

Funksioni |
planifikimit

Mjedisi teknologjik

Mjedisi politiko dhe ligjor Miedisin e jasht&m

NMarl-atinm


G:/2. Tipologjia e marketingut/Marketingu integral.docx

Oferta e ndermarrjes

arketingu miks 4 P

Produkti -
cﬁo wet

Vendi
gjface

fPromocioni
gsromotz'(m

Pérzgjedhja e tregut te synuar

Sjelljet e konsumatoreve

Sjelljet e ndermjetesueve

Sjelljet e konkurenteve

Sjelljet e shtetit



Marketingu miks dhe marketingu I sherbimeve

PRODUKTI
MIMI

SHPERNDARJA
PROMOCIONI

PERSONEL
People

EVIDENCA FIZIKE
ﬂj fhysical evidence

PROCESI

7rOCeSSeSs



Mikro-Marketingu

4 4 B
Marketing Organe|2|m|n
Miks ndermarries
4 o=
Kerkimet ne Egi?(?janlg
terren Karakteristikat frequt
kyce
prodhimi - racionalizimi

flnanca




Makro-Marketingu

( (-

Cdo ekonomia ka
nevojé pér Makro
marketingun

Theksi né té
gjithé sistemin

Karakteristikat
kyce

-
Prodhuesit dhe

konsumatorét nga
aspekti global




Marketingu manaxherial dhe al strategjik

Kotlerin, marketingun si shkence e ndan ne dy pjese:
1. Pjesa empirike dhe

2. Pjesa normative

Drejtim marketingu eshte proces Ku
pEergendrohet aktivitetet e planifikimit, te
oyganizimit dhe te kontrollit, te kembimit

|

th. ot Piesa_empirike jep

lvitete —

Piesa hormative - pergjigjen ne

jep pergjigien ne  “Planifikimit pyetjen
pyetjen "« organizimit .,.SI eshte”

r

Krijon objektivat e ndermarrjes




Marketingu holistik

.| Njohja me e mire e kerkesave te
konsumator!
> [ Ndikimi | departamentit ne ngritjen e
kenagesis se konsumatoreve!
_[ Vleresimi I ndikimeve te marra
te grupet e interesit!

Vleresimi me | gjere | industrise se
kompanise —konkurrentet

dhe evulucioni | saj!




Marketingu simbioz

Rivaliteti zevendsohet me
bashkomin e dy e me
shume ndermarrjeve

( Fugia financiare '

Aftési prodhimi dhe
Fleksibiliteti




Marketingu Inercues

Strategjite e vjetra

zevendsohet me

strategjite e reja...

.m

e poess e, Prose so-m g systors recpiredt. Sokd sepy

Lha mw«mmwm

Eagle Radials® by Goodyea

Goodyear.

Serious

e

Technology. Freedom from Worry.

Kur nje produkt vjetrohet,
zevendsohet apo krijohet
cilesi tee reja.

—




Marketingu I drejteperdrete

postes

Telefonit, telemarketingu,
televizioni, interneti etj

Studime, anketa

Sherbimet pas shitjes



Marketingu web ose online

By the time a song
debuts on the radio,
you’re so over it.

No one offers your business more selection
than the computer store inside your computer.

Tne widest selection of procucts. The best \ = THE NEW

brands. At amazing prices. Find all the computer ! EGGHEAD(?: I
and technology products and sorvices that your Ler

business needs 2t www.egghead.com.

Register todoy for your Business Account The Computer Store Inside your Computer

GIPILGohand e ATrghn saorved Uifver 24008 40 Drnd adered =y De MBS0 SRS O S0 8Me I YRS OF 14 TNV Dwiert




Instituctont 1 Arsimit
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Marketingu database
fl :
5 4‘ konsumatoret '
- | . 4‘ Furnitoret '

Konkurrencé

Targetimin e tregut




E-Marketingu-interneti

=

Sometimes you

iy Nt Mt ooy coing
Thots by oo e e
bt o ot s e ot

oo il ool e

No one offers your business more selection
than the computer store inside your computer.

Introducing efruitinternational. The global electremic
trading systom that emables you to conduct your
eatire frash froit business at o single web site, efruit-
Intersational not caly brings together buyers and
sallers. Wo also provide our authorized users with
direct access to fmancing, packing, shippl X

Eurlh, e can' it

g o Ll b @
Vil o geplastic con/lkabou,Or all m’m’u

o more information AN Lt

The buyer s i Tokyo,
The shippng compeny is in O,
The pecker s in Vero beach
The benker s in Atlenta.

Now they cen &ll meet in one place.

delivery providers, la addition to supplylag them with
documentation and 2 woalth of Industry statistics. To
help you compete in a global marketplace that sever
sloeps, you're always at the right place at the right
time with efruitinternational. To learn more, visit

web site at wwrw, efruitinternational.com
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Marketingu kulturor

Substancen
e vet
materiale

sumer

ESTYLES

Demographics In One Source —

e Lifestyle Market Analyst’!

Over 1,200 Pages of Data
to Answer Your Koy Questions

Produkt |
vegante

= Pinpoint your best prospects
= Enhance your marketing strategies
v = Discover how to sell your products
most effectively

Critical Information...
Organized 3 Different Ways!

m 76 Lifestyle Profiles
Rescarch demographics, gecgraphic
concentrations, and related lifestyles
of consumers in each lifestyle segmaent.
= All 210 DMASs
Discover key demographics X
and top consumer lifestyles 4
= 40 Consumer Segment Profiles.
Identify top lifestyles and
greatest geographic concentration
of the demographic you want
to target

Karakteristikat
e marketingut
kulturor

Sce Sample Pages at www.srds.com

Try It Today - Risk-Free!
If you're not completely satisfied, just
return it within 30 days and owe nothing

Call 1-800-232-0772, ext. 8038
or E-Mail subscribe@srds.com
For More Information or To Order!

= <t I ==

vovowsrds.com

EQuUIFAX

Vlieren e vet

shpirterore




Marketingu nderkombetar

‘ mallrat '
‘ sherbimet '

‘ kerkimet ' X
Sjelljet e T v
konsumatoreve T
Kulturat




Marketingu nderkombetar

onceptet e biznesit nderkombetar kane orientimet

etnocentrik

‘ policentrik ' &
‘ regjiocentrik '




Marketi lnqaustrial

Studimin e marketingut te produkteve te cilat nuk jane te destinuara per konsum individua

Popullsisé
Lévizshmérisé

Rural ne urbane Urban
Urbane ne Suburbane

Nr. | blersve eshte me | vogel se konsumi | gjere
Vlerat e blerjes jane me te medha

Tregu gjeografikishte jane me te koncentruar
Kanalet e shitjes kane karakter te drejteperdrejt
Tregu Industrial eshte treg investues




Mjedisi politik

Grupimet
regjionale
ekonomike

Nacionaliteti

Karakteristikat
e mjedisit politik

Menyra e
Konsumimit



Marketingu social

- L Duhet té jeté i : :
Pérgjegjésia L g Cfaré ndodh nése
Sociale kénaqur té gjitha fitime
nevojat? pakesohen/shtohen?

Koncepti Marketingut social






