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Abstract: The aim of these summaries is to assist students in identifying appropriate literature for 

their research. The Faculty of Economics at AAB College conducts research aimed at addressing 

critical economic challenges in business and economics. The studies focus on improving 

organizational efficiency, competitiveness, and financial performance, covering areas such as 

employee development, leadership, marketing strategies, conflict resolution, and digital 

transformation. Key themes include enhancing employee productivity through continuous 

education, implementing Total Quality Management (TQM) for operational efficiency, and 

bridging the skills gap in the labor market. Additionally, the faculty explores the impact of 

leadership styles, digital marketing, and macroeconomic factors like labor policies and income 

inequality on economic growth, particularly in the Western Balkans.  
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Introduction  

The Faculty of Economics at AAB College is dedicated to addressing key economic challenges 

through research that focuses on various critical areas within business and economics. This 

research aims to improve organizational efficiency, competitiveness, and financial performance by 

examining topics such as employee development, leadership impact, marketing strategies, conflict 

resolution, and the effects of digital transformation on organizations. By studying these areas, the 

faculty generates valuable insights that can be applied to enhance business practices, both locally 

and regionally. 

One of the central themes explored in the faculty's research is the role of education in improving 

employee productivity. Continuous professional development programs have been shown to 

significantly enhance performance, particularly in sectors like banking, where skills and 

knowledge are crucial for organizational growth. Another focus is Total Quality Management 

(TQM), which emphasizes continuous improvement and operational efficiency to achieve higher 

customer satisfaction and lower costs. 

Furthermore, bridging the skills gap in the labor market remains a key concern. Research 

highlights the need for educational institutions to align their curricula with current market demands 

to better prepare graduates for the workforce. Leadership styles, particularly in service industries, 



are also examined for their impact on service quality and customer satisfaction, emphasizing the 

importance of transformational leadership in fostering a positive work environment. 

In response to the increasing prominence of digital technologies, research in digital marketing and 

its effects on consumer behavior has become increasingly relevant. Studies have shown that 

businesses need to adapt their marketing strategies to remain competitive, especially in the digital 

era where online consumer engagement is crucial. The research also highlights the significance of 

strategic marketing in local industries, where companies can gain a competitive edge through 

innovation and targeted marketing strategies. 

Lastly, the faculty investigates the impact of macroeconomic factors such as labor policies, income 

inequality, and private consumption on economic growth. Understanding these dynamics is crucial 

for crafting policies that foster sustainable growth in developing economies, particularly in regions 

like the Western Balkans. 

In summary, the Faculty of Economics at AAB College conducts comprehensive research that 

addresses both the challenges and opportunities within economic development and business 

management, offering valuable insights that contribute to the improvement of economic policies 

and business practices 

Below, you will find more focused explanations categorized according to the themes explored in 

the studies conducted by the faculty members of the Faculty of Economics. 

 

Priority Research in the Faculty of Economics at AAB College 

In the Faculty of Economics at AAB College, research efforts have been concentrated on 

understanding and addressing key challenges faced by businesses, organizations, and industries. A 

range of studies have explored crucial areas, such as employee development, leadership impact, 

marketing strategies, conflict resolution, and the effects of digital transformation on organizational 

performance. This research has generated valuable insights into improving organizational 

efficiency, competitiveness, and overall financial performance. Below, we explore some of the 

most pressing topics in economic and business research. 

 

Enhancing Employee Productivity through Continuing Education 

A critical aspect of improving employee productivity and organizational outcomes is the role of 

continuous education and professional development programs. Research has demonstrated that 

investing in ongoing training significantly enhances employee performance by equipping 

individuals with updated skills and knowledge. Moreover, the evidence suggests a strong 

connection between such education and the financial performance of organizations, particularly in 

the banking sector. As the business world becomes more complex and competitive, fostering a 



culture of lifelong learning among employees is increasingly seen as a strategy for organizational 

growth and sustainability. 

 

Total Quality Management for Operational Efficiency 

In the quest for operational excellence, Total Quality Management (TQM) has become a central 

focus for many organizations. Studies have shown that adopting TQM principles leads to improved 

efficiency, reduced costs, and higher levels of customer satisfaction. TQM’s emphasis on 

continuous improvement and employee involvement in decision-making is seen as a key driver of 

enhanced operational performance. This research highlights the importance of adopting 

comprehensive quality management practices that focus not only on product quality but also on 

streamlining processes and building customer loyalty. Organizations seeking to maintain a 

competitive edge must integrate TQM practices into their daily operations to meet growing 

demands for efficiency and quality. 

 

Bridging the Skills Gap in the Labor Market 

A persistent challenge faced by graduates entering the labor market is the mismatch between 

academic training and industry requirements. Research has underscored the need for educational 

institutions to provide students with not only theoretical knowledge but also practical skills that 

align with current market demands. Graduates often face difficulties securing employment due to 

skill gaps, particularly in technical and vocational areas. Bridging this gap requires closer 

collaboration between educational institutions, employers, and policymakers to ensure that 

curricula are updated to reflect real-world challenges and technological advancements. Preparing 

graduates with the right set of skills is key to increasing employability and fostering a more 

resilient workforce. 

 

Leadership Styles and Their Impact on Service Quality and Customer Satisfaction 

Leadership within organizations, particularly in service industries, plays a crucial role in shaping 

the customer experience. Research has revealed that the leadership style adopted by managers 

directly impacts service quality and customer satisfaction. Transformational leadership, 

characterized by motivation, inspiration, and a focus on employee development, has been found 

to drive higher levels of service excellence. In contrast, more traditional or transactional leadership 

styles tend to result in less engaged employees and, consequently, lower levels of customer 

satisfaction. Understanding the impact of different leadership styles is essential for managers in 

service-oriented industries aiming to improve both internal operations and customer-facing 

interactions. 



 

The Role of Digital Marketing in Shaping Consumer Behavior 

As technology evolves, businesses must adapt their marketing strategies to meet the changing 

expectations and behaviors of consumers. Traditional marketing methods, while still effective in 

certain contexts, are increasingly being overshadowed by the rise of digital marketing. Studies 

have found that digital marketing tools—such as social media, search engine optimization, and 

email campaigns—allow businesses to reach a broader audience, engage customers more 

effectively, and drive sales. In comparison, traditional marketing techniques tend to offer limited 

interaction and less precise targeting. Understanding the shift from traditional to digital marketing 

and its impact on consumer buying behavior is crucial for businesses seeking to remain 

competitive in an increasingly digital marketplace. 

 

Strategic Marketing and Competitive Advantage in Local Industries 

In the context of local industries, particularly in emerging markets, strategic marketing plays a 

pivotal role in creating competitive advantages. For example, in the dairy industry in Kosovo, 

businesses that adopt targeted marketing strategies—such as brand differentiation, consumer 

segmentation, and innovation—are more likely to outperform competitors. Research has shown 

that a well-executed strategic marketing plan can help local companies not only maintain a strong 

presence in their home market but also expand into international markets. This highlights the 

significance of strategic marketing in ensuring the long-term sustainability and growth of 

businesses, especially in industries where competition is intensifying. 

 

Conflict Management and Organizational Performance 

Every organization encounters conflicts, whether they arise from interpersonal differences, 

resource allocation, or differing work styles. Effective conflict management is critical to 

maintaining a positive work environment and ensuring that conflicts do not negatively impact 

overall performance. Research has demonstrated that organizations that adopt collaborative or 

problem-solving approaches to conflict management tend to achieve better outcomes in terms of 

employee satisfaction, productivity, and team cohesion. This contrasts with organizations that use 

avoidance or competitive conflict management styles, which can lead to negative consequences 

such as low morale and high turnover rates. For organizations seeking to improve performance, 

investing in training for effective conflict management is essential. 

 

 

 



The Effects of Digitalization on Service Quality and Customer Loyalty 

The digital transformation of businesses has had a profound impact on how services are delivered 

and how customers engage with organizations. Research has explored the ways in which 

digitalization enhances service quality by enabling businesses to offer more personalized, 

responsive, and efficient services. The use of digital tools such as customer relationship 

management (CRM) systems and online platforms has been linked to higher levels of customer 

loyalty, as businesses can now meet customers' needs more effectively and create long-term 

relationships. As businesses continue to embrace digital technologies, understanding the effect of 

digitalization on customer satisfaction and loyalty is crucial for maintaining a competitive edge. 

 

Priority Research in the Faculty of Economics at AAB College 

At the Faculty of Economics of AAB College, there is a strong focus on addressing crucial 

economic issues, particularly those related to growth, labor market dynamics, corporate 

governance, and the effects of global disruptions like COVID-19. The following is a summary of 

some priority research areas that are pivotal to the development of economic policies and practices, 

both at the national and regional levels. 

 

The Role of Active Labor Policies in Economic Growth 

Active labor market policies (ALMPs) are vital for fostering economic growth by reducing 

unemployment, improving job matching, and increasing the employability of workers. Studies 

have shown that countries implementing effective ALMPs experience faster economic growth due 

to a more efficient labor market. These policies can include training programs, job subsidies, and 

public employment schemes. The research highlights the need for a tailored approach that 

considers the local economic context, particularly in regions undergoing transitions like the 

Western Balkans. Understanding the direct and indirect impact of these policies on employment 

rates and GDP growth is crucial for policymakers in developing economies. 

 

Law, Income Inequality, and Economic Growth 

The relationship between law, income inequality, and economic growth has been a subject of 

empirical investigation. Research has demonstrated that a well-functioning legal system is 

essential for fostering a favorable economic environment. The study explores how legal 

frameworks affect income distribution and, in turn, the broader economy. Countries with effective 

legal systems tend to have lower levels of income inequality, which contributes to more sustainable 

and inclusive economic growth. These findings suggest that legal reforms aimed at improving 



property rights, reducing corruption, and ensuring the fair implementation of laws can lead to more 

equitable economic outcomes and enhanced growth prospects. 

 

Macroeconomic Indicators and Economic Growth in Developing Countries 

Understanding the macroeconomic indicators that drive growth is essential for crafting effective 

economic policies, especially in developing countries. Key indicators such as inflation, 

unemployment, exchange rates, and fiscal policies are examined in the context of their impact on 

long-term economic performance. Research indicates that while certain indicators like stable 

inflation and controlled public debt lead to better growth outcomes, others, such as volatile 

exchange rates or high unemployment, can create significant barriers to progress. In developing 

economies, leveraging these indicators to create robust economic strategies is critical for 

sustainable growth. 

 

Private Consumption as a Driver of Economic Growth 

Private consumption is often regarded as a primary driver of economic growth, particularly in the 

Western Balkans. Studies have explored the rule of thumb, which suggests that increased private 

consumption directly stimulates economic activity by boosting demand for goods and services. 

The research emphasizes the significant role of consumer spending in driving economic recovery, 

especially in the aftermath of economic crises or downturns. Understanding the dynamics between 

private consumption and broader economic variables is vital for governments and businesses 

looking to stimulate growth and create jobs. 

 

The Impact of Neuromarketing on Consumer Behavior 

With the rise of digital marketing, businesses are increasingly adopting neuromarketing techniques 

to understand consumer behavior more deeply. Neuromarketing combines neuroscience and 

marketing principles to analyze how consumers respond to marketing stimuli at a subconscious 

level. Research highlights that neuromarketing can lead to more effective advertising campaigns 

and a deeper understanding of consumer decision-making. By utilizing neuromarketing tools, 

businesses can design better-targeted campaigns that not only increase sales but also build long-

term customer loyalty. This area of research is critical for businesses looking to innovate and stay 

competitive in the rapidly evolving digital marketplace. 

 

 

 



Education as a Catalyst for Economic Growth 

Education is widely regarded as a key driver of economic growth, as it equips individuals with the 

skills and knowledge necessary to contribute to the labor market and improve productivity. 

Research has demonstrated a positive correlation between higher levels of education and economic 

growth, suggesting that investments in human capital are essential for long-term prosperity. In the 

context of emerging economies like Kosovo, improving education systems and aligning them with 

labor market needs can help address issues such as youth unemployment and skill mismatches. 

The findings underscore the importance of education as an investment in the future economic 

stability of a country. 

 

Economic Growth in the Western Balkans: Panel Analysis 

Economic growth in the Western Balkans presents unique challenges and opportunities. A panel 

analysis of economic growth in this region highlights key factors such as political stability, market 

integration, and investment in infrastructure. The research reveals that despite some challenges, 

there is considerable potential for growth if regional cooperation and economic reforms are 

prioritized. By examining the economic performance of countries within the region, the study 

provides insights into the drivers of growth and offers recommendations for enhancing economic 

integration and development. 

 

Transforming Traditional Businesses to Online Models 

The COVID-19 pandemic has accelerated the digital transformation of businesses, particularly 

those that were traditionally brick-and-mortar. Research into this transformation highlights how 

the pandemic forced businesses to quickly pivot to online platforms to stay competitive. The shift 

to e-commerce and digital services has significantly altered consumer behavior, with many 

consumers preferring the convenience of online shopping. This research explores the impact of 

this shift on business models, customer loyalty, and long-term growth strategies. Understanding 

how businesses can successfully transition to online platforms is crucial for firms looking to 

maintain relevance in a post-pandemic economy. 

 

Labor Market Mismatch and the Future of Work 

The mismatch between the skills offered by the labor market and the demands of employers is an 

ongoing challenge, particularly in developing economies. Research has shown that skill gaps 

contribute to high levels of unemployment and underemployment, as workers struggle to meet the 

requirements of available jobs. In Kosovo, this issue is particularly pronounced, and studies have 

explored how businesses view the future of work and the skills needed for success. Addressing the 



mismatch between education and labor market needs is critical for ensuring that the workforce is 

prepared for the jobs of the future. 

 

The Impact of COVID-19 on Consumer Behavior 

The COVID-19 pandemic has had a profound impact on consumer behavior, with shifts in 

spending patterns, increased reliance on digital platforms, and changes in consumption 

preferences. Research has explored how the pandemic affected consumer confidence and spending 

behavior, particularly in Kosovo. The study underscores the need for businesses to adapt to these 

changes by offering flexible solutions, including online services and contactless transactions. 

Understanding these shifts in consumer behavior is essential for businesses looking to navigate the 

post-pandemic economy and plan for future uncertainties. 

 

The Role of Small and Medium Enterprises in Job Creation 

Small and medium-sized enterprises (SMEs) are often considered the backbone of many 

economies, particularly in transition countries like Kosovo. Research has emphasized the role of 

SMEs in job creation and economic development, as they tend to be more agile and responsive to 

market needs than larger firms. The study indicates that SMEs are critical for reducing 

unemployment and stimulating local economies. Policymakers are encouraged to create favorable 

environments for SME growth by offering financial support, training, and access to new markets. 

 

Conclusion 

The Faculty of Economics at AAB College focuses on addressing the pressing challenges faced by 

businesses and economies, with an emphasis on economic growth, labor market dynamics, 

corporate governance, and digital transformation. These research areas provide valuable insights 

into how economies can navigate complex issues such as unemployment, income inequality, and 

the impact of global disruptions like COVID-19. By exploring these critical topics, the Faculty of 

Economics contributes to the development of informed, effective policies that promote sustainable 

economic growth and foster long-term prosperity for both local and global communities. 

From improving employee productivity through continuing education to leveraging digital 

marketing for consumer engagement, these studies provide valuable insights into the strategies 

that lead to business success. By focusing on areas such as leadership, operational efficiency, 

conflict management, and the role of digital technologies, the research contributes to the 

development of effective policies and practices that drive organizational growth, enhance service 

quality, and foster sustainable competitive advantages. 



As these studies continue to shape the academic discourse, they also offer practical solutions for 

businesses looking to adapt to an ever-changing economic landscape. The Faculty of Economics 

at AAB College remains committed to exploring these and other emerging topics, ensuring that its 

research remains relevant and impactful for the local and global business communities. 
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